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After
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Not confident Very confident
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...I am able to communicate
my research more effectively

...I am communicating my
research more often

...My research is reaching a
wider audience

Strongly disagree Disagree Neither agree nor disagree Agree Strongly agree
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Strongly disagree Disagree Neither agree nor disagree Agree Strongly agree



Yes

No 

Did SAVVY Express lead to any 
changes in the way you prepare 
to communicate your research?



0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Planning strategically for outreach

Handling controversy

Engaging with social media

Raising the profile of your research

Using clear, compelling language

Managing interactions with media

Preparing key messages

On-camera interview skills / performance

Understanding the media’s perspective

Percentage of respondents

Improved Most valuable
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...I would be
likely to respond

...I would feel
prepared

...I would feel
confident

Strongly Disagree Disagree Neutral Agree Strongly agree



Never

2 - 5 years ago

1 - 2 years ago

6 - 12 months ago

3 - 6 months ago

0 - 3 months ago



Resulting in media 
coverage

No media 
coverage

No

Yes
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Very negative Very positive
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Almost never have contact with media

Irregular bursts of activity

Infrequent

Frequent

Percentage of respondents 



0 2 4 6 8 10 12 14

Magazine / feature

Online

Television

Radio

Newspaper

Number of queries per year (average)
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More than 10 hours

5 to 10 hours

less than 5 hours

None

Percentage of respondents



0 10 20 30 40 50 60

Other, please specify

Increased profile

Teaching / student numbers

Commercialisation opportunities

Appointments / promotions

Awards

Funding opportunities

Referencing of your work / citations

Conference invitations

Collaborations

Percentage of respondents 
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"By our executive
leadership"

"By our media /
comms / marketing

staff"

"...by my manager(s)"

"...by my peers"

Strongly disagree Disagree Neutral Agree Strongly Agree



0 10 20 30 40 50 60

Commerce, Management, Tourism and Services

Studies in Human Society

Philosophy and Religious Studies

Built Environment and Design

Economics

Law and Legal Studies

Language, Communication and Culture

Mathematical Sciences

Education

History and Archaeology

Chemical Sciences

Engineering

Technology

Agricultural and Veterinary Sciences

Information and Computing Sciences

Psychology and Cognitive Sciences

Earth Sciences

Physical Sciences

Environmental Sciences

Medical and Health Sciences

Biological Sciences

Number of respondents



UniversityCRI

CoRE

Independent 
Research Org

Other

0 5 10 15 20 25 30

Other, please specify

Science Group Leader

Operations Manager

Head of Department

Senior scientist

Scientist

Associate Professor / Professor

Lecturer/ Senior Lecturer

Post-doctoral Researcher

Post-graduate student

Number of respondents

0 5 10 15 20 25 30

1-2

3-4

5-9

10-14

15-19

20+

Number of respondents



MaleFemale

0 5 10 15 20 25 30 35 40 45

65+

55-64

45-54

35-44

25-34

18-24

Number of respondents

European

Māori

Pacific Peoples

Asian

Middle 
Eastern/Latin 

American/African

Other, please 
specify





0% 20% 40% 60% 80% 100%

SMC Desk Guide for Covering Science

Science Deadline email

Sciblogs

SMC Briefings

Science Media Exchange (Scimex)

Responding to individual media queries

SMC Picks email

SMC Alert emails

Percent of respondents 

Have used myself Use regularly



0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Less than Once
a Month

Once a Month

2-3 Times a
Month

Once a Week

2-3 Times a
Week

Daily

Percent of respondents 



0% 10% 20% 30% 40% 50% 60% 70% 80%

Irrelevant

Boring

Inaccessible

Low priority

High priority

Difficult

Compelling

Quirky

Easy to get wrong

Important

Good source of content

Interesting

Percentage  of respondents 

Journalists Editors



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Not interested Very Interested

1 - Not interested 5 - Very Interested

Mean response



0 10 20 30 40 50 60 70 80 90

Sports Science

Energy

Psychology

Social science

Agriculture

Space

Scientific discoveries

Natural hazards

Technology and innovation

Health and Medicine

Environment

Percentage of respondents



Very unlikely

Unlikely

Neutral

Likely

Very Likely Unlikely

Neutral

Likely

Very Likely



Very 
unlikely

Unlikely

Neutral

Likely Unlikely

Neutral

Likely

Very Likely



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

How useful is the Science Media Centre and its resources to 
your staff when writing science-related stories?

Not useful Very useful

1 - Not useful 5 - Very useful

Mean response



Female 

Male

0 5 10 15 20 25 30

65-75

55-64

45-54

35-44

25-34

15-24

European
96%

Asian 2%

Other 1%

Maori 1%



0 10 20 30 40

20 +

10-19

5-10

2-4

1 or less
Print multimedia

43%

Newspaper
19%

Broadcast 
multimedia

14%

Magazine
9%

Radio
6%

Television
4%

Multi-platform
4%

Other
1%
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